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Strong support from exhibitors at the Spielwarenmesse for the Spirit of Play 

Foundation 

 Successful donation to institutions across Germany and Austria 

 A global project promoting play and creativity 

 

Many exhibitors at this year’s Spielwarenmesse were particularly generous with their 

donations: through its Spirit of Play Foundation, the Spielwarenmesse was able to share 

three 20-foot containers packed full of products with the Kinderhaus in Nuremberg  

and the Kinderlachen Association in Dortmund. The products were officially donated on  

21 May.  

 

Regional Power 

Smiling faces dominated the photo session at the Neulichtenhof Family Centre. Christian 

Ulrich, Member of the Executive Board at Spielwarenmesse eG (Spokesperson), 

personally gifted part of the donations to the Neulichtenhof Family Centre in Nuremberg 

– one of a total of 30 facilities that make up Kinderhaus Nürnberg. For communications 

manager Katja Masin, the diverse selection encouraging learning, physical activity, 

creativity, as well as board games, opens up new ways for spending time together in 

both the children’s and family groups: “The toys create precious moments of 

togetherness whilst also supporting the development of our youngest children. We 

would like to extend our sincere thanks to the Spirit of Play Foundation and all the 

companies involved for their support.” 

 

Lots of helping hands 

In addition, the Dortmund-based charity Kinderlachen e. V. received a large donation of 

toys. This benefited social welfare organisations in Germany and Austria, such as 

Kindeswohl-Berlin, Nestwärme Berlin and Kindertafel Tirol. The organisation handled all 

the logistics, from loading the goods onto the huge lorries to delivering them in person 

to the partner organisations. “Our collaboration with Spielwarenmesse eG is a striking 

example of how much good can be achieved through joint efforts,” explains Christian 

Vosseler, head of Kinderlachen e. V. The logistics provider Kühne + Nagel and over  

30 students from DHBW Ravensburg, who played an active role in collecting and 

distributing the toy donations on-site, also made a significant contribution to the project. 
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From Nuremberg to the world 

Since being founded in autumn 2024, the Spirit of Play Foundation, run by 

Spielwarenmesse eG, has been working regularly with social organisations and aid 

projects. Around 6,000 children in the DACH region, as well as in India and Brazil, have 

received toy donations to date. “Play fosters creativity, social skills and personal 

development. The fact that we were able to reach so many children in such a short space 

of time, together with our exhibitors, is a striking demonstration of the industry’s 

willingness to support this cause,” explains Christian Ulrich, Member of the Executive 

Board at Spielwarenmesse eG (Spokesperson). 

 

Further information: Spielwarenmesse eG: Spirit of Play Foundation  

Images are available at www.spielwarenmesse-group.com/media. 
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Spielwarenmesse eG 
The multifaceted positioning and international orientation of Spielwarenmesse eG is representative of the 
toy sector and other consumer goods markets. With its legal structure as a cooperative, the business is 
unique among trade fair companies and is highly successful. Its 60-member team operates from the ‘ToyCity’ 
of Nuremberg and is supported by representatives in over 100 countries. Its portfolio includes two major 
global fairs: the Spielwarenmesse in Nuremberg is the lead international event for the B2B sector, as is SPIEL 
in Essen for the B2C field. To these can be added Kids India in Mumbai and the World of Toys by 
Spielwarenmesse trade fair programme, which opens up new markets for manufacturers through joint 
activities in Hong Kong, Tokyo and New York. The Company’s own subsidiaries in the key locations of China 
and India ensure that appropriate expertise is available locally. With its accumulated knowledge and global 
network, the trade fair producer is becoming an ever stronger initiator and groundbreaker in the industry’s 
issues and trends. The most recent example of this is BRANDmania in Essen, which casts an unconventional 
and future-directed spotlight on the topic of licensing and partnerships. With its combination of events and 
online activities, Spielwarenmesse eG (www.spielwarenmesse-group.com) is active all year round. 
 
 
 

mailto:presse@spielwarenmesse.de
https://www.spielwarenmesse-group.com/en/foundation/
https://spielwarenmesse.imageplant.de/media/category/352
https://www.spielwarenmesse-group.com/

	 Successful donation to institutions across Germany and Austria
	 A global project promoting play and creativity

